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KW Motorsport's clean­
sheet design for the 09/R 
incorporates some classic 
19705 design cues 
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Forward March 
Will gentleman drivers be smitten by the 09/R's blend of contemporary technology and 1970s style? 

Part of historic motorsport's appeal is 
the look and sound of older race cars. 

But with the important nostalgia factor 
comes some disadvantages: technological 
advances usually mean that modern racing 
machines outperform the charismatic older 
stuff, and reliability, parts availability, and, 
on occasion, safety can also be of concern to 
the budding historic racing driver. 

It's against this backdrop that Alan Hudd, 
a successful businessman with a stable 
of histories that includes a 1959 Aston 
Martin DB4 Lightweight and several 
March sports cars, has commissioned KW 
Motorsport (KWM) to design and build the 
March 09 Recreation (09/R), initially for the 
UK's Sports 2000 Duratec Championship. 

"The project was inspired by the people 
and the cars of the golden era of British 
motorsport of the 1960s and 1970s," 
explains Hudd. "In particular, March was 
a really evocative company, and we are 
recreating and capturing this spirit through 
adopting its principles and adapting them 
to create a competitive, race-winning race 
car package." 

KWM is best known for its work on 
contemporary endurance sports cars such 
as the Creation CA07. Now the firm's LMP1 

technology and know-how is being 
transferred to a brand-new car that has 
been designed to retain the aesthetic and 
emotional appeal of a 1970s LMP such as 
the March 75S. 

"Sports 2000 primarily appeals to people 
racing for fun rather than professionally," 
says Kieron Salter, director of KWM, 
which is also restoring Hudd's original 75S. 
"The participants often remember, and are 
passionate about, cars from the 1970s. That 
means the 09/R's likely customers are people 
who will remember the older cars," he notes. 
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"In this area of the market, the latest 
sports car that embodies current 
aerodynamic thinking, but is ugly and has 
no relationship to the customer, can be a 
very difficult sell. By bringing together club 
racing, and an 'emotional' reason to buy 
that particular car, a very interesting market 
could be created." 

The 09/R will be underpinned by modern 
engineering in areas such as the suspension 
and powertrain. A measure of aerodynamic 
assessment is also being done to ensure the 
car is competitive against modern rivals 
from companies such as RAY and Lola, but 
without discarding the old-school styling 
cues, such as a tall airbox, from which the 
likes of the 75S derive their appeal. 

Hudd's March Racing Academy is already 
involved with the Duratec Championship as 
series sponsor. FollOWing the completion of 
the first 09/R later this year - its public debut 
is penciled in for the Formula Ford Festival 
at Brands Hatch in October - he intends for 
his organization to have a number of chassis 
built to lease out fully prepared to gentleman 
drivers. Export sales are also expected: "We 
plan to sell over 50 units worldwide over the 
next few years, including export to the USA 
and Asia," Hudd confirms. X 


